








plug-ins o aprays am: fno longer just for the bathroom or
kitelven. They have also become an impartant part of a home's
oo, noted market research Gron Mintel.

Due to their expanding role in the home, air fresheners wre

alao appenling to vared demographics. Teenagers and home-
owners who want bo extend fragrance to more rooms than
before are all being targeted, sad Mintsl in its report
Therefore, the top companies in the bome air feshener seg-
ment are competing for the next best delivery system and ane
trying Lo keep up with the latest fragrance trends,
While there i= likely to be an inereased focus on the home
I\:'|.1.||.'.i|'|.alI the pecession, air fresheners are ﬂl.mn.-l'_'imnr_l,r pur=
chazes and will Likely be one of those markets where con-
survers will look for better deals and may be more likely to
purchase at mass merchandiserdizseount stores, aceording to
Mintel's recent regort on the market.

Revamped delivery aystems add decorative appeal to the
pricluct with aesthetie beaoty, agreed Kline in its nnnlysis.
For expomple, Henkel's Renuzit line has been menvigornted
with a modermizing spi-inspirsd upgrade to itz faralor
adjustable cone, induding customizable wmppers that can be
dewnlowdied wnd printed for o personal wouch to G eny decor,

Further IID]HI.!E!‘LTl,E thas steadfast brand, Henkel n}pcntl_l,r
lonurvedwed C‘:r_lml!ﬂl Elements, o st of seent-anfused r:r_'..'rl'.l;ils n
varations sweh as cmerald rminforest or ruby berries, dis-
played in a decorative glass eontainer,

Partability iz a big trend this season in home fragrance,
Blyth's PartyLite bramnd is building its client base with its
niw “fragrance on the go” the 8-Pod. Targeting all those
HIT.|I."]I_'F GRS, pursns, ||:r|:k-|:r:|.. BOCTNECT TOams 11.n-|:| nH’mﬁ ot
there, this trovel-friendly
seent doviee was desipned to
refresh anytime, anywhere
and resembles an  Apple
iPod. It is available in four
fragrances—French vanilln,
stewwherry fiolds, mulberry
nnd colm waters—npnd is
sold with a refill,

Aurn Cacia, a company
that specializes in  eco-
friendly ecssentinl oils, is
bringing spa-like benofits to
the home with its new
Aromatherapy Shower
Tablets. The products are
made with 100% erganic
essentinl oils and are avail-
able in Invender, cucnlyptus
or peppermmint.

The company akso recently
released a line of natural pleg-ins. This eollection of clectric
aromatherapy air fresheners features 100% pure essential
ailz o provide fragrance. The line s pvailable in four aro-
mas—lovender, ime and grapefruit, bergnmot and DTN
and spices and elove,

Fragranee sticks, or reed diffusers, am another popolar
delivery system for home fragranee, The natural wood gently

The $-Pod from PartyLife.
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drinwes the fragranee from essential oils nsually housed in a
glizz jar into the air and gently evaporates into the sur
rounding room creating o long-lasting fragrance. Every cou-
phe of days, if the sticks get a little dry, simply tumn them
upside down and a fresh wave of fragranece will waft on by

Boutique brands such as Swest Grass Farm, Greenland,
MNH, howve found success in fragranse sticks, According to the
company, these "unigque and practical fragrance sticks" can bhe
set up on o shelf, or in 8 powder room or bedroom.

The company recently added ripe melon and citrus blossom
fragrances to its roster of recd diffuser offerings; the compa-
ny also will release o herb blossom linen spray and dusting
oil for furniture outside of the wood stick range this season.

Same markebors are forusing on glass jars that house the
essentind oils as ways to draw attention to their home fra-
granee eollections, LOccitane en Provence, a French body and
skin care line, sells a line of reed diffoser sets inspired by the
ink pots onee used by schoolchildren.

Home Fragrance of the Future

With most lesding economists forecasting a weak recovery,
there is still plenty of opportunity for home fragrance mar-
keters to gain a foothold now and gear up for the future, noted
Ms, Doskow of Kline.

Eetail sales of air care products are projected to increase by
12% between 2008-2013, according to  Euramonitor
International. Onie category that is expected to grow i3 eles-
tric wir fresheners, such as plugs-ins, which may rlse 3%
bebwewon 3008 and 2003, Incressing commoditization i3 likely
tor lend to declines for gel air fresheners and other household
nir care, secording to the report.

Alyes NMicholsonsheehan, senior seientist, air care seont
trends expert, P0G, sees the shift start with inndvative rew
homie fragrance variations. She told Haeret, “Looking forwand
and with the econemy in the doldrams, air care nesds wocatch
a fresh mew wind and breathe new life into owr aaila. [ expect
wir'll start to see some new scont notes within air care. Lock
for chie, feminine notes along with everyday, rugged masen-
line notes to be part of the fresh new beginnings.

“While firoit notes and floral notes will always be part of the
mir care landscape, the passion will come from pushing the
cxtremes of femininity and masculinity into new directions
for air care,” ehe concluded.

Ms. Xu at Chesapeake Candle agreed. “As far as fragranoe
trends are concerned, the mast important. trend for 2000 will
be gourmand. Gourmand fragranees address the comfort
trend—during these challenging times, people are seeking
comfort to help confront daily financial and emotiona] stress™

Industry cxperts agroee that this voear, innevation and a Lit-
tle blood, sweat and tears could feasibly turn the home fra-
grance sector around,

According to Mz, Doskow, "Ne doobt it will be a slow and
steady oimb, but the market is ripe for the leading consumer
products companies to crank up the RED angine and bring
forth the next generation of home fragrance products. In this
economy, it will take some landmark product and distrbution
imitintives to restore the market to the comfortable gales lev.
els of its heyday.” @






